SOCIAL AND BEHAVIOR
CHANGE FOR FAMILY PLANNING

In many countries, deep-rooted social norms, religious beliefs, and
cultural traditions impact attitudes and behaviors that prevent people
from seeking, accessing, and using essential family planning and
reproductive health (FP/RH) information and care.

SBC is a key element
of family planning.

SBC interventions strengthen:

« Demand for family planning

« Client-provider
communication

« Couples’ communication

« Engagement of community
leaders and other influencers
of behaviors and norms

Social and behavior change (SBC) is a discipline that
uses a deep understanding of human and societal
behavior and evidence-based interventions to
increase adoption of healthy behaviors and
influence the social norms that underpin
those behaviors.
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SOCIAL AND BEHAVIOR CHANGE APPROACHES
REMOVE BARRIERS TO CONTRACEPTIVE ACCESS

DECISION
MAKERS

HEALTH
PROVIDERS

Advocating for
SBC in family
planning can

influence decision
makers to support
policy changes and
adequate financing
for family planning
programs.

SBC interventions to
address biases among health

providers can ensure
relevant information is
shared with all clients
(regardless of age, marital
status, or gender), increase
method choice, and improve
quality of care.

FAITH LEADERS

Faith leaders can be powerful
partners in SBC programs
promoting contraceptive use
and emphasizing the
importance of caring for
one's family's health.

SOCIAL AND BEHAVIOR CHANGE
INTERVENTIONS SHAPE DEMAND FOR FP/RH
KNOWLEDGE AND SERVICES

Myths and misconceptions
about modern contraception,
such as the impact of family
planning on future fertility, can

be identified and dispelled.

Taboos can be broken, making
conversations about family
planning more acceptable in
people’s homes and
communities.

CREATING LASTING SOCIAL AND BEHAVIORAL
CHANGE REQUIRES TEAMWORK

Positive behavior change can be Efforts to combine sexual and
reinforced by support from family, reproductive health SBC efforts with
friends, and community members and maternal, newborn, and child health;
by removing barriers such as cost, nutrition; and water, sanitation, and
distance to services, stigma, hygiene can improve behaviors,
discrimination, or privacy concerns. increased client satisfaction, and more
sustainable programming.

SOCIAL AND BEHAVIOR CHANGE FOR
FAMILY PLANNING IN ACTION

The USAID-funded Tékponon Jikuagou Project developed
and tested a scalable package of social network activities
to engage men and women in discussion and reflection
about unmet need for family planning in Benin.

The project used SBC approaches
including social network mapping,
reflective dialogue, and radio
programming, among other activities, to
understand and reduce barriers that
prevent women and men from acting on
their unmet need for family planning.
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Key resources: |) 20 Essential Resources: Social Norms and Family Planning. 2) Breakthrough ACTION's SBC for Family Planning Resources. 3) SBC Indicator Bank



https://www.irh.org/resource-library/tekponon-jikuagou-brief-project-results/
https://www.irh.org/resource-library/tekponon-jikuagou-brief-project-results/
https://www.irh.org/wp-content/uploads/2021/12/Faith-Leaders-Brief_2021_December.pdf
https://www.irh.org/wp-content/uploads/2021/12/Faith-Leaders-Brief_2021_December.pdf
https://www.alignplatform.org/resources/how-and-why-social-norms-matter-sustainable-development
https://www.dovepress.com/getfile.php?fileID=10356
https://breakthroughactionandresearch.org/wp-content/uploads/2020/05/SBC-Message-Framework-2020MAY20.pdf
http://breakthroughactionandresearch.org/wp-content/uploads/2020/04/RISEII-Lit-Review-1.pdf
https://my.knowledgesuccess.org/20-essential-resources-social-norms-family-planning/p/1
https://breakthroughactionandresearch.org/sbc-for-family-planning-resources/
https://breakthroughactionandresearch.org/social-and-behavior-change-indicator-bank-for-family-planning-and-service-delivery/
https://knowledgesuccess.org/2020/02/19/understanding-provider-bias-in-family-planning/
https://www.usaid.gov/sites/default/files/documents/1864/Engaging-men-boys-family-planning-508.pdf
https://my.knowledgesuccess.org/breaking-family-planning-taboos-in-west-africa/p/1
https://www.fphighimpactpractices.org/briefs/sbc-overview/
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https://www.fphighimpactpractices.org/briefs/sbc-overview/
https://irh.org/wp-content/uploads/2013/11/Guide_to_Community_Social_Mapping_ENG.pdf
https://www.fphighimpactpractices.org/briefs/social-norms/#:~:text=Box%202%3A%20Reflective%20dialogues

